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摘  要 

本研究使用層級分析法(Analytic Hierarchy Process，AHP)，探討消費者在購買

傷害保險商品時所考量的評估因素。透過研究分析，可幫助消費者在購買傷害保

險商品時，更了解自己的需求，以及保險公司在設計商品時，可以更了解消費者

的需求，減少商品設計錯誤的機率，使得消費者及保險公司雙方可達到雙贏的效

果。 

研究中，透過將消費者購買傷害保險時所考慮的眾多因素切割為五大類及二

十一項指標的層級架構，以兩兩因素相互成對比較的方式求得權重，就可以有效

率的判斷消費者所偏好的因素。 

本研究之研究成果如下： 

1.了解消費者於購買傷害保險時所考量的因素 

2.建構傷害保險評估準則之層級架構 

3.探索評估準則與權重體系之內涵與意義，研究發現： 

(1)購買經驗、產品層面最受重視，對於消費者在選購保險產品時最具影響 

力。 

(2)目前業務人員、親友介紹、保障內容、價格高低、專業能力為前五項評 

估準則 

4.研究進一步依性別、職業區分樣本，分析決策權重之內涵與意義   

    本研究建議，不同的消費者對於欲選購之商品有不同的需求，保險公司可透

過分析結果，將公司商品做區隔，針對適合的消費族群做販售，不至於因推銷不
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適合消費者之商品，造成消費者的排斥及購買後的後悔。 
關鍵詞：層級分析法、傷害保險 
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ABSTRACT 
 

This study uses Analytic Hierarchy Process(AHP) to explore the factors of the 

valuation while consumers purchasing accident insurance merchandise. This research 

can help consumers purchasing accident insurance merchandise what their really needs. 

Furthermore, it can reduce the false probability of the merchandise design and make a 

win-win situation for consumer and insurance company. 

In the research, we induce five major types and 21 classes of index. By using the 

procedure of AHP, decision importance among factors can be evaluated. The 

contributions of this research are as follows:     

1. Factors of purchasing accident insurance merchandise. 

2. Construct a standard valuation process of the accident insurance. 

3. Evaluate the factor decision weight of purchasing accident insurances for general 

customers, and customers with different gender and occupation. 

(1) Purchasing experience, valuation and feedback from the merchandise. 

(2) Business personnel, friends and relatives introductions, the guarantee of the  

content, pricing, those five factors are currently used as standard evaluation. 

4. Gender and occupation apply as a distinction. 

Put forth a suggestion according to the result of this research, the insurance company 

can target different segment for different needs, not to sell or promote the wrong 
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merchandise and cause rejecting by consumer or penitence after purchasing. 

 

Keywords: Analytic Hierarchy Process, Accident Insurance 
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